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Introduction: 
  

The Department of Management Studies, Geethanjali College of Engineering and Technology, organized an 

HR Club activity titled “THINKSPHERE” on 06 January 2026. The activity focused on guessing 

companies and brands through their taglines, with special relevance to Human Resource Management 

concepts. 

The event was designed to enhance students’ understanding of how organizational taglines reflect employer 

branding, work culture, employee values, leadership philosophy, and people-centric practices. 

THINKSPHERE provided a professional and interactive platform that connected branding strategies with HR 

perspectives. 

 

Objectives: 

The objectives of the THINKSPHERE activity were: 

 To enhance awareness of company and brand taglines 

 To understand the HR values and organizational culture reflected through taglines 

 To improve analytical thinking and recall abilities 

 To encourage teamwork, communication, and active participation 

 To relate branding concepts to Human Resource Management practices 

 To develop quick decision-making and professional thinking skills. 

Coordinators:  

 D. Ishwarya 

 V. Bhanu 

 G. Mukteshwari 

 V. Sai Kumar Reddy 

 K. Prabhas 

Event Highlights 

 The session was conducted under the supervision of the HR Club, Department of Management 

Studies, and was efficiently coordinated by D. Ishwarya, V. Bhanu, G. Mukteshwari, V. Sai 

Kumar Reddy, and K. Prabhas, with Ms. G. Vijaya Lakshmi serving as the Faculty Coordinator. 

The event was guided by Dr. J. Pardha Saradhi, Professor & Head, Department of Management 

Studies, and Dr. K. Sharath Babu, Professor, whose academic guidance and mentorship ensured 

that the activity achieved its intended learning and professional objectives. 

 During the activity, participants actively engaged in identifying companies and brands through their 

taglines and discussed the underlying Human Resource perspectives reflected in those taglines. 

The discussions enabled students to relate branding messages with core HR principles, thereby 

enhancing their conceptual clarity and practical understanding. 



The interactive session also included case discussions and real-time startup examples, helping students relate 

theoretical HR concepts to practical entrepreneurial situations. 

Participation: 

The activity was open to MBA 1st Year students and MBA 2nd Year students (HR specialization). 

Students participated actively in teams and demonstrated enthusiasm throughout the event by identifying 

brands and explaining their relevance from an HR perspective. 

Evaluation Criteria: 

 Accuracy of answers 

 Speed of response 

 Understanding of HR relevance 

 Participation and team coordination 

 Presence of mind and logical thinking. 

 

Outcomes and Learning 

The THINKSPHERE HR Club activity resulted in significant academic and professional learning outcomes 

for the participants. The key outcomes and learnings from the session are as follows: 

 Enhanced understanding of company and brand taglines and their relevance to Human Resource 

Management 

 Improved awareness of employer branding and organizational culture as reflected through 

corporate messaging 

 Strengthened analytical and critical thinking skills by interpreting taglines from an HR perspective 

 Developed the ability to relate branding concepts to employee engagement, motivation, and 

leadership practices 

 Encouraged effective teamwork, collaboration, and communication among students. 

 

 

 



Conclusion: 

The THINKSPHERE – HR Club Activity was successfully conducted and achieved its objectives. The 

activity effectively combined learning with fun by linking branding concepts with Human Resource 

Management perspectives. Active participation from MBA 1st Year and MBA 2nd Year HR students 

contributed to the success of the event. 

The program enhanced students’ understanding of employer branding and organizational values while 

promoting teamwork, analytical thinking, and professional communication skills. The Department of 

Management Studies appreciates the efforts of the faculty and student coordinators for making the event a 

meaningful and successful learning experience. 

The event concluded with appreciation from faculty coordinators and the HOD, acknowledging the efforts of 

the organizing team and participants for making the session a productive and meaningful learning experience. 

 

 



 

 

 

 

 



 

 

 

 

 

 

 

 



 



  



 


